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The purposes of this study were to study the expectation towards business ethics of Porntip
Drinking Water’s customers in the area of Muang district, Mahasarakham province and to study
the relationship between personal factors and the expectation towards business ethics in order to
make a business operation plan for Porntip Drinking Water shop. The samples of this study were
400 people. Data were analyzed by a statistic software program to find out the frequency, mean,
percentage and Standard Deviation. Furthermore, the hypothesis was tested by analysis the

variation of mean with t-test, F-test and LSD at the statistical significant level at 0.05.
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It was found from the result that most of customers were female, accounted for 74.00%. Their ages
were between 31-40 years old which accounted for 36.30 %. Their educations were undergraduate level
which accounted for 65.80%. Most of them were business proprietors/ merchandisers which accounted for
71.00% and had income less than 8,000 Baht which accounted for 45.50%. According to the test of personal
factor assumption, it was found that the differences of gender, age, occupation and income resulted in
differently giving priority on expectation towards business ethics with the statistical significant level
at 0.05. Meanwhile it was found from the personal factors of age that customers at the age between 41-50

years old gave more priority on expectation towards business ethics than customers whose age below

20, between 21-30 years old, 31-40 years old, 51-60 years old and over 61 years old.



